YMNOKPITIKH TEXNH ©OEATPOY - KINHMATOIPA®OY A EEAMHNO

A TPITH TETAPTH | TEMITIH | NAPAZKEVYH |

A/A MAGHMA Ol E 6 3[4]5
1 YMOKPITIKH 316 E
> | nPAKTIKH E@APMOTH £THN ElaKOTHTA |13
3 MOYZIKH-TPArOYAI [2
4 IZTOPIA KHNOTPA®IAZ 2| olo
5 APXAIO APAMA 11

2]
6 APAMATOAOTIA




YMOKPITIKH TEXNH ©OEATPOY - KINHMATOIPA®OY B EZAMHNO

AEYTEPA TPITH TETAPTH 1 TIEMIITH | TAPACKEYH |
APIOMOZ AIOOYZAS AIAASKANIAL
A/A MAGHMA O| E 2|1314|5|6 31415 213]14|5|6 213]14|5|6 213l4|5]6
1 YMOKPITIKH 3161 |elelelele ole
) AFQrH NMPO®OPIKOY AOTOY - | 2 ele
OPOO®QNIA
3 AYTOIXEAIASMOZ |2 E|E
4 IXTOPIA @EATPOY - KINOYMENHS 2] o
EIKONAZ
5 XOPOZ-KINHZIOAOTIA |2 Ele
| 3

MNPAKTIKH EQAPMOIH XTHN EIAIKOTHTA




E®PAPMOZMENEZ TEXNEZ XOPOY B EEAMHNO

A TPITH TETAPTH TTAPASKEYH |
AIA MAGHMA O E 415|6 31415
1 KAAZZIKO MIMNAAETO 4 E
2 2YITXPONOZXZ XOPOZ | 6
3 XOPOIPA®DIA | 3 E
4 OEQPIA MOYZIKHZ 2|
2]
5 IZTOPIA TEXNHZ
| 3

MNPAKTIKH EQAPMOI'H XTHN EIAIKOTHTA




EZQTEPIKH APXITEKTONIKH, AIAKOZMHZH KAI ZXEAIAZMOZ ANTIKEIMENQN B1 EZAMHNO

AEYTEPA TPITH TETAPTH 1 TIEMIITH | TAPACKEYH |
APIOMOZ AIOOYZAS AIAASKANIAL
A/A MAGHMA O| E 2|1314|5|6 31415 213]14|5|6 213]14|5|6 213l4|5]6
1 AIAKOZMHTIKO IXEAIO 8 E|E|E E|lE|E|E
2 AOMIKO-KATAZKEYAZTIKO IXEAIO [ 4 E|E|E
3 TEXNOAOTIA YAIKQN 2] olo
4| 1ZTOPIA TEXNHS - APXITEKTONIKHE 2] ole
| 4

MNPAKTIKH EQAPMOIH XTHN EIAIKOTHTA




EZQTEPIKH APXITEKTONIKH, AIAKOZMHZH KAI ZXEAIAZMOZ ANTIKEIMENQN B2 EZAMHNO

AEYTEPA TPITH TETAPTH 1 TIEMIITH | TAPACKEYH |
APIOMOZ AIOOYZAS AIAASKANIAL
A/A MAGHMA O| E 2|1314|5|6 31415 213]14|5|6 213]14|5|6 213l4|5]6
8

1 AIAKOZMHTIKO IXEAIO ElE E|E|E|E
2 AOMIKO-KATAZKEYAZTIKO IXEAIO [ 4 E|le|E|E
3 TEXNOAOTIA YAIKQN 2] ole
4| 1ZTOPIA TEXNHS - APXITEKTONIKHE 2] olo

| 4

MNPAKTIKH EQAPMOIH XTHN EIAIKOTHTA




BOHOOZ BPE®ONHMNIOKOMQN B EZEAMHNO

AEYTEPA TPITH TETAPTH | TIEMITTH | TAPASKEYH |
APIOMOZ AIOOYZAS AIAATKANIAS
A/A MAOGHMA O| E 2|13|4]5|6 31415 21314|5]6 21314|5]6 21314|5]6
1 MAIAAFQIIKH - NHMIAMQIIKH 2 ole
2 EZEAIKTIKH WYXOAOTIA 2| olo
| 2
3 TEXNIKA E|E
1{1
4 MOYZIKOKINHTIKH ArQrH ole
5 STOIXEIA MAIAIATPIKHE 2| o
6 STOIXEIA BPEGOKOMIAE 2| ole
7 NPQTES BOHOEIES 2| olo
8 MAIAIKH AOTOTEXNIA 2| olo
| 4

MPAKTIKH AZKHZH




2TEAEXOZ AHMOZIQN 2XEZEQN KAI EMIKOINQNIAZ A EZEAMHNO

AEYTEPA TPITH TETAPTH MAPASKEYH |
APIOMOZ AIOOYZAZ AIAAZKANIAL
A/A MAGHMA o| E|1][2]3]4]s5]6 3|45
A OPTANQZH KAI AEITOYPTIES 3 ololo
AHMOSION SXESEQN
5 MPAKTIKH EGAPMOIH STHN [3
EIAIKOTHTA
AAMIOYPTTA RAT ATAXETPTSH 11
3 ETAIPIKHE GHMHE
(BRANDING) I_I
4 MARKETING YMHPEZIQN 2]
c AHMOZIES SXESEIS KAl [ 2
MARKETING $TO AIAAIKTYO
6 AIAMPArMATEYSEIS 2]
2]
7 AIAXEIPIZH KPISEQN olo
8 AIEONEIS AHMOZIES SXESEIS 1]
9 AIOIKHEH MARKETING 2| o
10 TEXNIKEZ MAPOYZIASHS/ | 1 =

PUBLIC SPEECH




2TEAEXOZ AHMOZIQN ZXEZEQN KAI EMIKOINQNIAZ B EEAMHNO

AEYTEPA TPITH TETAPTH | TIEMIITH | NAPAZKEYH |
APIOMOZ AIOOYZAZ AIAAZKANIAL
A/A MAOHMA O| E 213(4]15]6 31415 2(314]15]6 2(314]15]6 21314]15|6| 7
L AIAGHMIZH — AIAGHMIZTIKA 1]1 o
MEZA II
2 AIKAIO I 3] ole|e
3 AIOIKHEH EMIXEIPHZEQN I 2| ele
4 EMNIXEIPHZIAKOZ AOrOZ 1] ©
: OPrANQSH KAI AEITOYPTIEZ 3] olo
AHMOZION XESEQN
5 NPAKTIKH EQAPMOIH STHN | 3 cle
EIAIKOTHTA
7 EMNIXEIPHZIAKEE EMIKOINQNIES 2| ole
8 SYMMEPI®OPA KATANAAQTH I 2] ele
>XEAIAZMO> KAT OPTANQZH [ 2
9 ETAIPIKQN EKAHAQZEQN E|E
(EVENT MANAGEMENT) I




2TEAEXOZ AIEONOYZ EMIMOPIOY A EZAMHNO

AEYTEPA TPITH TETAPTH NMEMITH NMAPAZKEYH
APIOMOZ AIOOYZAZ AIAAZKAAIAZ
AIA MAOHMA 0| E 2|13|4|5|6 3|4|5 213]|4]5|6 213]|4]5|6 2|13|4|5|6] 7
1 AIAMNPATMATEY2ZH 3 0|e
5 EMAOIH MHIQN A TON NMPOZAIOPIZMO 2|2 olele
TQON MI©ANQN NMPOMHOEYTQN
3 EMIAOIH MAPOXQN YIHPEZIQN 2E 1] 2 ele
EPIrAZIEZ AIEONOYZ EMIOPIOY
4 AIAZPANIZH THZ AIEYOYNZHZ TON 3| olelo
AIEONQN EPIAZIQON
5 AIAXEIPIZH KAI EMIKOINQNIA 2E 3| elele
AIAMOAITIZMIKO MNMEPIBAAAON
6 =ZENH F'AQZZA A (ATTAIKA) 2| 0|0
7 =ENH I'\Q>ZA B (TEPMANIKA) 2| 0|6




2TEAEXOZ AIEONOYZ EMIMOPIOY B EZAMHNO

A TPITH TETAPTH | TEMITTH | TAPAZKEYH |
AIA MAGHMA ol E 6 3] 4]5
1| EMMOPIKH MEAETH KAI TIPOZEITIZH |3
ZENQN AFOPON
2 | svsTHMA EMMOPIKHE MAHPO®OPHSHS |2
3 AIEONH OIKONOMIKA 3| 0|0
4 AIEONH NOMIKA ©@EMATA 2|
AIAZ®AAIZH NEQN KAI TAPAKOAOYOHEH| 3
5 TQN YNAPXONTQN
MNEAATQN/ETAIPQN
6 AITAIKA (Z.T. A) 2|
_ 2]
7 FEPMANIKA (=.I". B)
8 | IPAKTIKH EGAPMOTH STHN EIAIKOTHTA |3




ITEAEXOZ EMMOPIAZ, AIAQHMIZHZ KAl MPOQOHZHX MPOIONTQN (MARKETING) A EEAMHNO

AEYTEPA TPITH TETAPTH | TEMITH | NAPALKEYH |
APIOMOZ. AIOOYZAS AIAASKANAS
A/A MAOGHMA O| E 213(4]15]6 314(5 213]4]15]6 213]4]15]6 2(3]4]5]6
1 | NPAKTIKH E®APMOTH sTHN ElaikoTHTA 2] |E|ele
, | ME©OAOI KAI TEXNIKEE MPOBAEWEON | 3] =lele
MARKETING

TTPOT PAMMATISMOS. AMESOY 2]

3 | MARKETING-MPOQOHZEQN- AHMOZIQN ole
SXEZEQN
4| svrxpono nEPIBAMON rPAGEIDY |2 o
5 AIEONES MARKETING 2] olo
6 MARKETING YMHPEZIQN 2| olo
7 AIOIKHEH MARKETING 2] o
AOTIZTIKA ®YAAA (SPREAD SHEETS - | | 2
8 E|E
H/Y)
2]

XPHMATOOIKONOMIKH AIOIKHZH




A/A

ZTEAEXOZ YMNMHPEZIQN AEPOMETA®OPAZ A EEAMHNO

MAOHMA

A

BUSINESS ENGLISH AND
TOURISM TERMINOLOGY

AEPOIOPIKOI NAYAOI

NPAKTIKH EGAPMOIH
2THN EIAIKOTHTA

2YZTHMATA KPATHZEQN
CRS

AEPOAPOMIO — AEITOYPTIA,
E=YMNHPETHZH
NEAATON

EMIKOINQNIA —
IKANOTHTEZ HI'EZIAZ KAI
TEXNIKEZ MOAHZEQN

OIKONOMIKA ZTOIXEIA KAl
AEPOIOPIKO
MANATZMENT OAIKHZ
MOIOTHTAZ




ZTEAEXOZ YMNMHPEZIQN AEPOMETA®OPAZ B EEAMHNO

AEYTEPA TPITH TETAPTH TIEMITTH TTAPASKEYH
. APIOMOZ AIOOY:AL AIAASKANIAS
A/A MAGHMA Ol El1|2|3|4]|5]|6]|7|112|3|4]|5|6|711|2|3|4]|5
] BUSINESS ENGLISH & TOURISM 2 o
TERMINOLOGY
2 FAAAIKA 2] ole
3 TOYPIZMOS KAl AEPOTMOPIKH 2] olo
BIOMHXANIA META®OPQN
, | TAZIA1QTIKH FEQrPA®IA & TAZIAIQTIKON 2] olo
OAHIOI
5 | OPFANQZH & AEITOYPTIA TOYPISTIKOY 11 ole

FPA®EIOY & AEPOTIOPIKHZ ETAIPEIAZ

6 | TOYPIZTIKO & AEPOTIOPIKO MARKETING

AEPOIOPIKO AIKAIO & AIEONEIZ 2|
2XEZEIZ (IATA - UFTAA - ICAO - BSP)

8| META®OPA EMMNOPEYMATQON CARGO

9 AEPOINMOPIKOI NAYAOI

10| MPAKTIKH E©QAPMOI'H XTHN EIAIKOTHTA




2TEAEXOZ AIOIKHZHZ & OIKONOMIAZ ZTON TOMEA TOY TOYPIZMOY A EZEAMHNO

AEYTEPA TPITH TETAPTH | TIEMITTH | TAPAZKEYH |
APIOMOZ. AIOOYZAZ AIAATKANIAL
AIA MAGHMA o| E|1]2]3]4]5]6 5 2[3]4]5]6 2[3]4]5]6 2|3]4]s]6] 7
1 | AFTAIKA, ATFAIKH TOYPISTIKH OPOAOTIA |2 ole
) AEPOMOPIKOI NAYAOI- EKAOZH | 2 =
EISITHPIQN- SYSTHMATA KPATHZEQN
3 FEPMANIKA 2] oloe
AIAAEIFTZA EIZEFAUOMENOY - 111
EZEPXOMENOY TOYPIZMOY,
4 OPFANQMENO TAZIAI (MAKETO), o|E
EMAMTEAMATIKOE TOYPIZMOS,
TA-IAIOTIKES TYOIKOTHTES
5 AIEONEIL SXEZEIZ META®OPQN 2] oloe
EZYMHPETHEH MEAATON: TOMEIE |2
6 TOYPIZTIKQN YMHPEZION & oloe
ENAAAAKTIKES MOP®ES TOYPIZMOY
7 | NPAKTIKH E®GAPMOIH STHN EIAIKOTHTA E E|E|E
8| S=TOIXEIA TOYPIZTIKHE NOMOOESIAS 2] ole
o| EZYZTHMATA AEITOYPTIAZ FPA®EIOY | 3 elele
(FRONT/ BACK OFFICE)




2TEAEXOZ AIOIKHZHZ KAI OIKONOMIAZ ZTON TOMEA TOY TOYPIZMOY B EZAMHNO

AEYTEPA TPITH TETAPTH NMEMITH NMAPAZKEYH
APIOMOZ AIOOYZAZ AIAAZKAAIAZ
AIA MAOGHMA 0| E 2|13|4]5|6 3|4|5 213]|4]5|6 213]|4]5|6 2|3|4]5]|6
1 |ATTAIKA, ATTAIKH TOYPIZTIKH OPOAOT 1A 2 0|0
5 AEPOINOPIKOI NAYAOI- EKAOZH 2| olo
EIZITHPION- XY2THMATA KPATHZEQN
BA2IKEZ AFAEZ2Z TOYFIZMOUY & 2|
3 TOYPIZTIKH NOAITIKH EYPQMAIKHE 0|6
ENO>H>
4 FAAAIKA 2| 0|0
5 OPI'ANQH KAI AEITOYPIIA TOYPIZTIKOY 2| olo
PADEIOY
6 NAFKOZMIA TOYPIZTIKH FrEQIrPADIA- 2| olo
TAZIAIQTIKOI OAHI Ol
v MNMEPIBAAAONTIKH MOAITIKH KAI 1| o
MNPOZTAZIA XTON TOYPIZTIKO TOMEA
8 | MPAKTIKH E®GAPMOIH ZTHN EIAIKOTHTA |3 E|E|E
9 2TOIXEIA EMIMOPIKQOY AIKAIOY 2| 0|0
10 TOYPIZTIKO MARKETING -AEZIOTHTEZX 2| o

NOAHZEQN




TEXNIKOZ TOYPIZTIKQN MONAAQN KAI EMIXEIPHZEQN ®IAO=ZENIAZ (Ymrnpeoia Ymodoxng - Ymnpeoia Opoewy -
Eptropeuparoyvwoia) B EEAMHNO

A A TPITH TETAPTH | TEMITIH | NAPAZKEVYH |
[ APIOMOZ AIOOY2Az AIAATKARIAT
A/A MAGHMA O|E|1(2]|3]|4[5]|6|7]1|2]|3|4|5|6|7]1[2]|3]|4]|5[6]7]1[2]|3]|4|5[6]|7|1|[2]|3[4|5|6
1 BAR 3 o|E(E|E
2]
2 ATTAIKA oo
2]
3 FEPMANIKA oo
4 AIOIKHZH EMIXEIPHZEQN I 2| ol
2]
5 OINOAOTIA olo
6 | opranash - emoveria esTiaToPioy L] [0l
7 | OPFANQSH, AEITOYPTIA ZENOAOXEION II 2] olo
8 | PAKTIKH EoAPMOTH £THN ElaiKOTHTA |3 E|E|E
9 YTIEINH KAl ASOAAEIA 1] ©




ENIMEAHTHZ NTHZEQN B EZAMHNO

A TETAPTH | TEMITIH | NAPAZKEVYH |
A/A MAGOHMA O|E 6
1 ATTAIKH EIAIKH OPOAOTIA 2
4]
2 AEPONAYTIAIA
3| waxePisH ENagPIAS KyknooOPIAE |4
4 METEQPOAOTIA 1] 2
5| Nowmol kanonisMol & alaTAZEIE nA |2
6 | PAKTIKH E@APMOTH £THN ElaIKOTHTA |3
XAPAKTHPIZTIKA A/OQN AHMOZION | 2]

META®OPQON




Texvikég Mayeipikng Téxvng - Apxipayeipag (chef) B1 EEAMHNO

A TPITH TETAPTH | TIEMITTH | TAPAZKEYH |
A/A MAOGHMA O| E 6(7111213]415|6(7]1
1 FAAAIKA 2 o|e
2 KOZTOAOIO NMAPASKEYASMATQN 2|
2]
3 OINOAOTIA ole
4| OPIrANQSsH AEITOYPTIA EXTIATOPIOY 1]1
5 | IPAKTIKH E®APMOTH STHN EIAIKOTHTA 3 E
1| 2
6 STOIXEIA ZAXAPOMAASTIKHE Il
2|3
7 TEXNH MATEIPIKHE Il
8 YFIEINH KAl ASGAAEIA 1]




Texvikdg Mayeipikng Téxvng - Apxipayeipag (chef) B2 EEAMHNO

AEYTEPA TPITH TETAPTH | TEMITH | TAPAZKEYH |
APIOMOZ AIOOYZAZ AIAAZKANIAL
MAOHMA ©| E|1|2(3]|4|5|6|7|1|2|3|4|5|6|7)1|2|3|4|5|6|7]1]|2|3|4|5|6[7]1]|2|3|4]|5|6]|7
FAAAIKA 2 o|e
KOZTOAOTIO MAPASKEYAZMATQN 2| ole
2]
OINOAOTIA o|e
OPFANQSH AEITOYPIIA ESTIATOPIOY 11 o|E
MPAKTIKH E®APMOTH STHN EIAIKOTHTA 3 E|E|E
STOIXEIA ZAXAPOMAASTIKHS Il 1] 2 o|E|E
2] 3
TEXNH MATEIPIKHE I E|E|E ole
YFIEINH KAl ASGAAEIA 1] o)




TEXNIKOZ AIZOHTIKOZ NMOAOAOrIIAZ - KAAAQMIZMOY NYXIQN KAI ONYXOMNAAZTIKHZ A EEAMHNO

A TPITH TETAPTH | TEMITIH | NAPAZKEVYH |

A/A MAGHMA O|E 6 3[4]5

1| E®PAPMOIMENH ®YZIKOOEPANEIA 2

2 NEYPOAOTIA ! ©

3 MAGOAOTIA- PAPMAKOAOTIA 1] C)

4|  PPAKTIKES AsKHSEIE MorONOTIAE | HLO

5 MPAKTIKH AZKHZH 5 E

6 STATIKEZ AIATAPAXES 2|

7 TEXNOAOTIA MOAOAOTIAL 2]




TEXNIKOZ AIZOHTIKOZ NMOAOAOrIAZ - KAAAQMIZMOY NYXIQN KAI ONYXONAAZTIKHZ B EEAMHNO

AEYTEPA TPITH TETAPTH | TEMITH | NAPAZKEYH |
APIOMOZ AIOOYZAZ AIAATKANIAL
A/A MAOHMA O| E 2(3]4|5]|6 3415 213|4]5]|6 213|4]5]|6 213|4]5|6
1 AIZOHTIKH AKPON 21 |ele
2 AMEIKONIZH & ANAAYSH BAAISHS 3] ole|e
_ 1{ 3
3 APXES MAAAZHS I o|E|E|E
1]
4 AEPMATOAOTIA
1]
5 AIAITOAOTIA <)
1|1
6 EIAIKA OEMATA OYEIKHS o|E
7 |opranasH kaTASTHMATOS- MARKETING | 2L L o|E
8 | IPAKTIKH E©APMOrH STHN ElaIKOTHTA |13 E|E|E
9 MNPQTES BOHOEIES YTIEINH KAI 1] °
ASOAAEIA EPFASIAKOY XQPOY
1]

10

ZTOIXEIA XHMEIAZ- KOXMETOAQOTIA




2TEAEXOZ AIATPO®HZ KAI AIAITOAOIIAZ A EEAMHNO

AEYTEPA TPITH TETAPTH NMEMNTH NMAPAXKEYH
APIOMOX AIOOY2AZ AIAASKAAIAX

A/A MAGHMA Ol E 2 41516 31415 2|1314|5|6 2|1314|5|6 21314|5|6| 7
1 AGOAHTIZMOZ KAI AIATPOOH 2 0|6

3]
2 AIATPOO®H 0|6
3 KAINIKH NMTA©OAOTI 1A 2| 0|6
4 OPIrANQxH KAI AIOIKHZH AIAITOAOIKQN 2| olo

XQPQON

5 1 NMPAKTIKH E®APMOIH XTHN EIAIKOTHTA | 3 E|E|E
5] TEXNIKEZ MAPAZKEYHZ AIATPOOHZ Il | 4 E|E|E|E
7 OAPMAKOAOTIA 2 | ©]

2]
8 YYXOAOTIA 0|6




ZTEAEXOZ AIATPO®HZ KAI AIAITOAOrIIAZ B EEAMHNO

A TPITH TETAPTH APAZKEYH |

A/A MAGOHMA O|E 6 3[4]5
1 APXEZ AIATPO®HX || 313
2| AsoaneiakarvriemH sTHN EPPATIA |

2]
3 BIOZTATIZTIKH

2]
4 BIOXHMEIA

2]
5 MIKPOBIOAOTIA
6 | PAKTIKH E@APMOTH £THN ElaIKOTHTA |3

4]

XHMEIA TPODIMQON




